
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

Specification 
 

 
SP2C1 - VTCT Level 2 Certificate in Sport and Active 

Leisure (VRQ) 

 

601/4554/7  

(120glh) 
 
 
 
Version 11  

1



  

About VTCT 
 

 

 

VTCT (Vocational Training Charitable Trust) was established in 1962 and has 
maintained its position as one of the UK’s leading specialist awarding organisations in 
the sport and active leisure sector. VTCT also awards qualifications in hairdressing 
and beauty therapy, hospitality and catering, business skills, learning and 
development, and complementary therapies. VTCT is regulated by Ofqual, the Welsh 
Government and SQA to award Vocationally Related Qualifications (VRQs), National 
Vocational Qualifications (NVQs), Scottish Vocational Qualifications (SVQs), Principal 
Learning and Functional Skills qualifications. VTCT has in the region of 80,000 
learner registrations for qualifications annually. 

All material in this publication is copyright of VTCT © Vocational Training Charitable 
Trust, 2014. 
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1. Introduction 
 

 
 

About this qualification 

The VTCT Level 2 Certificate in Sport and Active Leisure (VRQ) has been designed 
in line with recent policy developments, including the Review of Vocational 
Education – The Wolf Report (March 2011) and meets the Department for 
Education’s (DFE’s) characteristics for high-quality and rigorous qualifications. 

The VTCT Level 2 Certificate in Sport and Active Leisure (VRQ) has been 
accredited by the qualification regulators for England, Wales and Northern Ireland, 
and is part of the National Qualifications Framework (NQF) 

This qualification uses a grading model of Not Yet Achieved, Pass, Merit, 
Distinction, Distinction* (P/M/D/D*) which will improve student motivation and provide 
challenge, distinguish between levels of student achievement and ensure sufficient 
rigour in assessments. 

A minimum of 30 GLH of this qualification’s content is subject to external 
assessment, which is supported by rigorous assessment arrangements. This will 
help to ensure the present vocational qualification offers a comparable level of 
challenge to academic qualifications. 

Synoptic assessment is at the heart of this qualification. Learners are required on 
an ongoing basis to effectively apply and integrate appropriate knowledge, 
understanding and skills from across the breadth of the vocational area to key tasks 
that form the assessments of units. This will increase the level of challenge for 
students and ensure cohesiveness across the qualification. 

This qualification has been designed to use the context of sport and active leisure as 
a vehicle to support young people to develop broad and comprehensive 
understanding of the sector but more importantly of core academic knowledge and 
study skills that will support progression within sport and active leisure or more 
broadly. Examples include exploring sectors, carrying out research projects, science, 
business enterprise and marketing and promotions. This qualification has been 
developed collaboratively with schools, colleges, employers and other associations 
to ensure it has the appropriate content and is fit for purpose for learners pre- and 
post-16 in schools and colleges. 

The use of sport and active leisure as a subject to develop core knowledge and 
general study skills is an attractive concept for schools and colleges seeking to keep 
learners engaged and enthused. The structure of this qualification, along with its 
rigorous assessment approach, will enable learner progression to a broad range of 
study areas, to an apprenticeship or the workplace. 

4



  

Qualification aims 

The VTCT Level 2 Certificate in Sport and Active Leisure (VRQ) aims to support 
young people to: 

• develop a broad and comprehensive understanding of the sport and active leisure 
sector 

• develop a significant knowledge core which spans the entire vocational sector 
and related industries 

• develop academic and study skills that will support progression within the 
sport and active leisure sector and more broadly. 

 
 

Sport and active leisure has been and remains an extremely popular vocational area 
that many young people are enthused by and aspire too. The aim of this qualification 
is to use the sport and active leisure sector as a vehicle to develop learners more 
broadly, so they are sufficiently prepared and equipped with the knowledge, 
understanding and skills to pursue a career in any context. 

This qualification includes two core units that can be applied to any sector or 
vocational area. In this qualification, learners will use sport and active leisure and 
related industries (i.e. retail, marketing, media, business, travel and tourism) to 
develop themselves and, in particular, the skills and attributes prized by employers, 
further education colleges and higher education institutions. The units that make up 
this qualification include: 

• Understanding the Sport and Active Leisure Sector (mandatory) 

• Sport and Active Leisure Research Project (mandatory) 

• Enterprise in the Sport and Active Leisure Sector 

• Marketing Port and Active Leisure Products and Services 

• Science in Sport and Active Leisure 

• Leading an Active and Healthy Lifestyle. 
 
 

Throughout the delivery of these units, the following core areas and transferable 
skills should be evident1: 

• Critical thinking and being reflective on self-performance and work produced 

• Use of initiative, planning and researching skills, self-management, self- 
motivation and the ability to work independently 

• Innovation and creativity 

• Application of knowledge and understanding to real life examples and businesses 

• Problem solving 

• Communication skills – verbal, written and visual. 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

1 
Opportunities to naturally develop and assess mathematics and English skills will be flagged in unit 

specifications. 5



  

Entry requirements 

This qualification has been developed for learners aged 14-16, although it may also 
be suitable for some post-16 learners. 

Learners who successfully complete this qualification will be prepared to continue 
their studies at Level 3. 

There is no formal entry requirement to access this qualification and no prior 
knowledge, skills or understanding are required; however, an interest in sport and 
active leisure is desirable. 

 
 

Progression opportunities 

Learners who successfully achieve this qualification could progress to vocationally- 
related qualifications, including (this list is not exhaustive): 

• VTCT Level 2 Certificate in Fitness Instructing (QCF) 

• VTCT Level 2 Diploma in Exercise, Health and Fitness Studies (QCF) 

• VTCT Level 2 Diploma in Sports Studies (QCF) 

• VTCT Level 3 Diploma in Sports Studies (QCF) 
 
 

Learners could also progress to GCE A Levels, in: 

• Applied business 

• Business studies 

• General studies 

• Media 

• Physical education 

• Travel and tourism 
 
 

Learners could also progress to an apprenticeship in: 

• Sports development 

• Sports coaching 

• Activity leadership 

• Fitness instructing 

• Leisure operations 
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The qualification may also be useful to those seeking to progress to qualifications in 
the following sectors/industries: 

• Retail 

• Marketing 

• Media 

• Business 

• Travel and tourism. 
 
Learners may also seek employment within the active leisure sector or a related 
industry. 
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2. Qualification structure 
 

 

 

 
 
 

To be awarded the VTCT Level 2 Certificate in Sport and Active Leisure (VRQ) 
learners must achieve the two mandatory units and two optional units. 

 

Unit number and title GLH Internal/External Assessment 

Mandatory units 

USP34 – Understanding the 
Sport and Active Leisure 
Sector 

(URN: M/506/6577) 

30 Externally set and marked examination 

USP35 – Sport and Active 
Leisure Research Project 

(URN: A/506/6579) 

30 Externally set, internally assessed and 
externally moderated assignment 

Optional units 

USP36 – Enterprise in the Sport 
and Active Leisure Sector 

(URN: M/506/6580) 

 

30 

Externally set, internally assessed and 
externally moderated assignment 

USP37 – Marketing Sport and 
Active Leisure Products and 
Services 

(URN: T/506/6581) 

 

30 

Externally set, internally assessed and 
externally moderated assignment 

USP38 – Science in Sport 
and Active Leisure 

(URN: A/506/6582) 

 

30 

Externally set, internally assessed and 
externally moderated assignment 

USP39 – Leading an Active and 
Healthy Lifestyle 

(URN: F/506/6583) 

 

30 

Externally set, internally assessed and 
externally moderated assignment 

 
 

Mandatory units 

The mandatory units within this qualification ensure that all learners will develop: 

• the knowledge and understanding of the sport and active leisure sector that 
underpins all other units in this qualification [USP34 – Understanding the 
Sport and Active Leisure Sector] 

• the planning and research skills required to successfully complete all other 
units in this qualification [USP35 – Sport and Active Leisure Research 
Project] 

Qualification number: 601/4554/7 
 

Guided learning hours: 120 
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Optional units 

The optional units provide an opportunity for centres to tailor a programme for 
learners to best suit their specialist interests, as well as the employment context 
of the local area, and the availability of, and access to resources. Optional units 
will: 

• build on the knowledge and understanding developed in mandatory units 
[USP38 – Science in Sport and Active Leisure] 

• develop and enhance the practical application of sector knowledge and 
planning and research skills [USP37 – Marketing Sport and Active Leisure 
Products and Services; USP36 – Enterprise in the Sport and Active 
Leisure Sector] 

• provide synopticity, see Section 5 of this specification for further 
information. Each unit specification explains in detail opportunities for 
synoptic assessment. 
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3. Assessment and moderation 
 

 
 

The purpose of assessment is to measure the knowledge, understanding and skills 
attained by learners against a specific qualification standard. 

Units in this qualification are either internally or externally assessed. The 
assessment approach for each unit is clearly indicated in Section 2 – Qualification 
structure. 

 
 

Internal assessment 

All internally assessed units in this qualification are assessed by an assignment 
which covers all learning outcomes. Assignments are externally set by VTCT, 
internally assessed and moderated by the centre and externally moderated by 
VTCT. 

Centres must use the assignment briefs set by VTCT. 

Assignment briefs are designed to cover all learning outcomes and unit content, and 
can be assessed using the grade descriptors. The tasks that make up a brief enable 
learners to produce valid, sufficient, authentic and appropriate evidence. Centres 
must ensure the generation of evidence is carefully monitored and controlled to 
ensure learners are working to the best of their ability and that the evidence 
produced is their own. 

Assignment briefs provide opportunities for centres to tailor the assignment to best 
suit the employment context of the local area, and the availability of, and access to 
resources. 

VTCT has produced a sample assignment brief for each unit, these are available to 
download from the VTCT website. Sample assignment briefs should be used by 
teachers and assessors to ensure familiarity with the structure and format of 
assessment. The actual assignment briefs will adopt the same structure and format 
as the sample assignment briefs. 

Assignment briefs will be made available through the secure Linx2Achieve portal on 
the VTCT website. These will be published annually from September until May. Each 
and every unit’s assignment brief will change annually. 

 
 

Assessment controls 

All internally assessed units have the following assessment controls: 
 

Task setting Task taking Task marking 

High level of control Medium level of control Medium level of control 

 
 

Specific information on task setting, task taking and task marking is detailed in each 
unit specification and assignment brief. The assessment time is included in each 
unit’s guided learning hours. VTCT recommends the minimum time to be spent 
generating evidence for assessment. It is the responsibility of the centre to ensure 
this time is attributed to completing the assignment briefs – centres may choose to 
allow more time for a particular unit’s assignment, however, the time must be 
consistent with the assignment brief. 
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Preparing and supporting learners 

Teachers and assessors are responsible for ensuring that learners are supported 
throughout their assignments so that they are able to work independently to satisfy 
all unit learning outcomes. 

Teachers and assessors are encouraged to assist learners in understanding: 

• that work handed in for assessment must be their own 

• unit learning outcomes and content 

• the requirements of assignments and the criteria that must be achieved in 
order to maximise their performance and improve their chances of accessing 
higher grades 

• the ways in which evidence should be prepared and presented 

• the timelines of assignments including deadlines 

• how to assess their work against the requirements of the unit and make 
improvements. 

 
 

Supervising learners 

Assignment briefs should be completed in normal class time and be supervised and 
assessed by the teacher. Teachers may wish to set homework, however, VTCT 
recommends this practice is limited to the researching of a topic rather than to the 
production of assessment evidence. Specific unit controls will be contained within the 
relevant assignment brief. 

Teachers must take all reasonable measures to ensure the work learners produce is 
their own. Work submitted must be authenticated and attributed to the learner. 

It is the responsibility of the teacher/assessor to ensure learners are sufficiently 
supervised when working on assignment briefs. The supervision of learners is 
required to: 

• ensure the work produced by learners is their own 

• monitor progression and ensure access to higher grades is encouraged and 
facilitated 

• ensure work undertaken satisfies the requirements of the learning as specified 
in the qualification specification 

• prevent plagiarism 

• ensure practical assignments are carried out ethically and in accordance with 
health and safety requirements. 

 
 

Authentication 

For all internally assessed units, learners must complete an Assignment Declaration 
Form to confirm that the work produced is their own. This will be countersigned by 
the assessor. The Assignment Declaration Form can be downloaded from the VTCT 
website. 

Centres must ensure that all learner evidence can be validated through internal and 
external moderation. The authentication of learner evidence is the responsibility of 
the centre. 
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Late submissions 

Learners should be advised at the earliest possible opportunity, and regularly 
reminded, of the deadlines for submitting internal assignments. Late assignments 
may be accepted/refused at the discretion of the assessor. Learners may be given 
extra time for legitimate reasons such as illness. 

Late submissions must follow the usual assessment process and must not be 
downgraded as a result of late submission. 

 
 

Uploading unit grades 

Learners may continue to revise their assignments until they have been submitted to 
the assessor for marking and grading. 

Internally assessed units must be marked and graded by the centre’s assessors 
using the relevant grade descriptors, as presented in the unit specification. 

The centre’s internal moderator will then, in line with the centre’s sampling strategy, 
select a sample of portfolios to be internally moderated. The internal moderator will 
ensure that assessors’ decisions are sampled to ensure accuracy, consistency and 
fairness. 

Once assignments have been marked, graded and internally moderated, the grades 
should be submitted to VTCT. 

Internally moderated assignments must be submitted to VTCT for external 
moderation. VTCT will advise centres of specific sampling requirements. 

Where centre-moderated grades are deemed inaccurate, VTCT may require all 
(100%) assignments from the unit’s cohort to be submitted – grades may be 
adjusted as a result. 

Once grades for internally assessed units have been accepted by the external 
moderator and uploaded to Linx2Online, learners may be given one opportunity to 
retake the assessment. The original evidence may remain valid and can be 
revised/extended, or it may need to be replaced partially or in full. The learner must 
not have further teacher guidance or support in producing further evidence. These 
assignments will need to be marked, graded and internally moderated. The updated 
grade must be submitted to VTCT and will be subject to further external moderation. 
Second submissions will incur a resit fee. 

VTCT will publish an annual timetable for entry and submission dates. It is the 
centre’s responsibility to ensure that internal assignments are in VTCT’s possession 
by the specified dates. Late work will not be accepted. 

 
 

External moderation 

External moderation of internal assignments will be carried out at least twice a year. 
External moderators appointed and trained by VTCT will conduct the external 
moderation exercise and will monitor and sample learners’ evidence to ensure 
assessment decisions are fair, valid and being correctly applied, and that learner 
achievement is consistent with national standards. 

 
 

External assessment 

Twenty five percent of this qualification is subject to external assessment. USP34– 
Understanding the Sport and Active Leisure Sector is assessed by an externally 
set and externally marked written examination. The external assessment will be 1 

12



  

hour 30 minutes. The examination assesses knowledge and understanding of all unit 
learning outcomes, and uses a blend of short- and medium-answer questions. The 
assessment must be taken by learners under examination conditions. 

External examinations are assessed using mark-based schemes. Grade boundaries, 
based on learner performance, will be set by VTCT. 

Centres must ensure that learners are fully prepared to sit the external assessment, 
and are entered for assessments at appropriate times, with due regard for resit 
opportunities. 

There will be two external assessment windows per year, each lasting one week. 
These will be available in January and June. The first available assessment window 
will be January 2015. 

Examinations will be undertaken online using VTCT’s Linx2Achieve assessment 
portal. For learners where on-screen testing is not appropriate because of medical 
reasons, VTCT can arrange, following a reasonable adjustments submission, for 
alternative formats to be made available. 

Sample assessment materials for this unit are available to download from the VTCT 
website. 

 
 

Resits 

Repeat submissions are not allowed. 

Learners who fail to achieve the pass mark or deemed to have underperformed may 
be given the option of one resit opportunity. Resits must be undertaken in a 
subsequent assessment window with a different examination. 

A resit fee will be charged. Fees are published on the VTCT website. 
 
 

Publication of results 

June results will be published in line with GCSE results. VTCT will publish guidance 
on when January results will be published. 
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4. Grading 
 

 
 

This qualification is graded to provide challenge, distinguish between levels of 
student achievement and ensure sufficient rigour in assessments. 

The qualification is graded – Not Yet Achieved, Pass, Merit, Distinction, Distinction*. 

Individual units are graded – Not Yet Achieved, Pass, Merit, Distinction. Due to the 
synoptic nature of this qualification, the knowledge, understanding and skills are as 
equally important throughout each unit, and therefore the weighting of units is 
equal. 

 
 

Grading internally assessed units 

Each internally assessed unit has grade descriptors that centres must use to judge 
the quality of learner work in order to arrive at a grading decision for the unit as a 
whole. The grade descriptors are hierarchical – a learner can achieve a merit grade 
only if they provide sufficient evidence for all pass and merit descriptors. 

Assessors must first make a judgement on whether the evidence produced by 
learners sufficiently meets all pass descriptors. If so, they can then move on to and 
assess whether all merit descriptors have been met. If the assessor is confident that 
all the merit descriptors have been met, they can then decide if the distinction 
descriptors have been met. 

The grade descriptors have been produced to specifically build up from the previous 
grade’s descriptor. Learners must achieve all descriptors at a given grade to be 
awarded that grade within the given unit. 

Learners who fail to meet all pass descriptors will be awarded a Not Yet Achieved 
grade. 

 
 

Grading externally assessed units 

VTCT will set, assess, mark and grade external examinations. Marks and grades will 
be determined by VTCT against predefined mark-based schemes. Marks and grades 
will be communicated directly to centres. 
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Calculating the qualification grade 

The qualification grade will be determined by the grades achieved in units. Unit 
grades will be aggregated. 

Learners who have achieved a Distinction grade for all units will be awarded a 
Distinction* for the qualification. 

The table below details the overall qualification grade based on the aggregation of 
unit grades. 

 

Unit grades 
   

Qualification 
grade 

D D D D D* 

P D D D D 

M D D D D 

M M D D D 

M M M M M 

P M M M M 

M M M D M 

P P D D M 

P P M D M 

P M M D M 

P M D D M 

P P M M P 

P P P P P 

P P P M P 

P P P D P 

 
 

Learners must at a minimum, achieve a pass grade for all units to be awarded 
this qualification. 
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5. Synoptic assessment 
 

 
 

The DfE recently announced that only those qualifications that include synoptic 
assessment will be eligible for inclusion in the 14-16 Performance Tables. 

“Synoptic assessment is a form of assessment which requires a candidate to 
demonstrate that s/he can identify and use effectively in an integrated way an 
appropriate selection of skills, techniques, concepts, theories, and knowledge from 
across the whole vocational area, which are relevant to a key task.” (DfE, 2013) 

The VTCT Level 2 Certificate in Sport and Active Leisure (VRQ) has been 
developed with this requirement in mind. This qualification embeds synopticity within 
the assessment criteria. The knowledge, understanding and skills developed in the 
mandatory units directly informs key tasks that make up the assignments in optional 
units. In addition, there is significant linkage between optional units whereby the 
application of concepts, theories, knowledge, understanding and skills is necessary 
to complete assignments and achieve grade descriptors. 

 
 

This specification supports synoptic assessment by: 

• flagging opportunities to integrate other units/learning outcomes against unit 
grade descriptors 

• explaining how learning from other units could be applied to present unit 
assessments. 

 
 

This qualification further supports synoptic learning and assessment by: 

• providing content across units which can be delivered holistically, which means 
learners can see linkages and understand how learning in one vocational area 
relates to another (i.e. industry structure, research, business enterprise, 
marketing and promotions) 

• promoting the practice of teachers using the synoptic flagging system to 
encourage learners to draw on learning from other units in the qualifications to 
improve the quality of their assignments 

• providing innovative and realistic ‘real life’ assignment briefs which contain 
numerous tasks that relate to one another (i.e. carrying out market research on 
rival businesses, using findings to inform own marketing activities and materials) 

• allowing learners to research topic areas and produce assignment evidence 
using a range of techniques and methods that can be applied across the breadth 
of unit 

• ensuring teachers integrate the development and application of transferable skills 

• designing grade descriptors that provide challenge and stretch, such as requiring 
learners to evaluate and justify their decisions, choices and recommendations. 

16



  

For example: 

• In unit USP36 – Enterprise in the Sport and Active Leisure Sector, when 
learners are being assessed on their ability to carry out market research (LO2) 
into a sport and active leisure business, they could apply their learning from 
USP35 (LO1) – primary and secondary research methods, to inform the 
selection and design of methods to conduct their research. 

• In unit USP37 – Marketing Sport and Active Leisure Products and Services, 
when learners are being assessed on their ability to plan promotional activities 
(LO4), learners could apply their learning from USP34 (LO1) – the links between 
the sport and active leisure sector and other industries. Knowledge of how the 
sport and active leisure sector links with other industries such as retail, 
marketing, media, business and travel and tourism will inform and improve the 
effectiveness of a marketing campaign. 
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6. Embedding English, mathematics and ICT 
 

 

 

It is anticipated that learners undertaking this qualification as part of Key Stage 4 will 
also be working towards English and mathematics qualifications. This qualification 
identifies specific opportunities within units to naturally reinforce and/or assess skills 
in English, mathematics and ICT within the context of sport and active leisure. 

Opportunities to reinforce and/or assess English, mathematical and ICT skills are 
identified in the Grade descriptors grid within each unit. 
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7. Unit layout 
 

 
 

Units in this specification are presented in a standard structure: 
 

Unit number Point of reference and for use when communicating directly 
with VTCT. 

Unit title The title reflects the content of the unit. The unit title will 

appear on the learner’s Certificate of Unit Credit. 

Level Represents the level of study and achievement. The level 
relates to the National Qualifications Framework (NQF). 

Unit type This details whether the unit is mandatory or optional within 
the qualification structure. 

Guided learning 
hours (GLH) 

The time allocated to direct teaching, instruction and 
assessment, together with other structured learning time 
such as directed assignments or supported individual 
study. It excludes unsupervised learner-initiated private 
study. 

Assessment type Units are internally or externally assessed. 

Internally assessed units – VTCT sets an assignment brief, 
the centre assesses the assignment, and VTCT moderates 
the assignment. 

Externally assessed units - VTCT sets and marks an 
examination. 

Unit overview Provides a summary of what learners will cover in the unit, 
and outlines the knowledge, understanding and skills to be 
developed. 

Learning outcomes States what a learner should know, understand and be able 
to do as a result of completing the unit. 

Unit content Details the topic areas that make up each learning 
outcome. 

Assignment briefs will assess the breadth of unit content. 

Grade descriptors Specifies the standard to be achieved by the learner to 
achieve the relevant grade. All descriptors for a particular 
grade must be achieved for learners to be awarded that 
grade. 

Synoptic assessment opportunities are listed, as are those 
to develop/assess English, mathematics and ICT. 

Synoptic 
assessment 

Explains opportunities where learners can apply their 
learning from other units in this qualification to inform the 
present unit’s assessment. 
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Teacher guidance Clarifies specific terms and provides delivery guidance and 
resources required (if applicable) 

Assessment 
guidance 

Details whether the unit is externally/internally assessed 
and provides specific information on the 
examination/assignment brief and the assessment controls 
to which centres must adhere (task setting, task taking and 
task marking). Guidance on generating evidence for 
internally assessed assignments is also provided. 
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8. Units 
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Unit number: USP34 
 

 
 

Unit title: Understanding the Sport and Active Leisure Sector 
 

 
 
 

1. Unit overview 

This unit will develop learners’ understanding of the businesses that make up the 
sport and active leisure sector and the products and services offered. 

Learners will develop an understanding of the size and structure of the sport and 
active leisure sector and its importance to individuals, businesses and the UK 
economy. Learners will develop knowledge of the trade and professional 
associations that operate in the sport and active leisure sector as well as an 
appreciation of other related industries. Learners will also understand basic sport 
and active leisure terminology. 

Learners will explore and understand career opportunities available in sport and 
active leisure and related industries, the skills and attributes required to be 
successful and the training pathways to take in order to pursue a career. 

It is expected that, on completion of this unit, learners will also be suitably prepared 
to apply their knowledge and skills to other sectors and industries. 

 
 

2. Learning outcomes 

On completion of this unit, the learner will: 

1. Understand the structure and importance of the UK sport and active leisure 
sector. 

2. Know the products and services provided in the sport and active leisure 
sector. 

3. Understand the career opportunities available within the sport and active 
leisure sector. 

NQF Level: 2 

Unit type: Mandatory 

Guided learning hours: 30 

Assessment type: External 
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3. Unit content 

This section details the content that must be covered in the delivery of this unit to 
ensure all learning outcomes can be achieved. You must cover all bullet points, as 
these will all be assessed. Contents in brackets are indicative examples. You may 
choose to use these or other examples. 

 
 

Learning outcome 1 – Understand the structure and importance of the UK sport and 
active leisure sector 

 

Learners must be taught: 

a. the types of sport and active leisure businesses, including: 

• Public sports and leisure clubs; private sports and leisure clubs; 
professional sports clubs; voluntary sports clubs; health and fitness 
facilities; coaching services; product manufacturing and distribution; 
retail sales. 

• Related businesses – spas; healthcare; hotels/cruise ships; holiday 
companies; media production; education and training. 

 
 

b. the importance of the sport and active leisure sector, including: 

• Contribution to UK economy (e.g. contribution to Gross Domestic Product; 
providing employment opportunities; increasing spending); greater consumer 
choice of products and services; support to other sectors and industries. 

 
 

c. the links with other industries, including: 

• Travel and tourism; retail; media; marketing; business; education. 
 
 

d. the types of business ownership, including: 

• Ownership of businesses – sole trader; partnership, limited liability partnership 
(LLP); private limited company; public limited company; franchise; 
concessions; independent/freelance. 

 
 

e. the trade and professional organisations and their roles, including: 

• Roles – setting standards; regulation of the industry; legal and professional 
advice; representation of specific industry needs. 

• Organisations – Chartered Institute for the Management of Sport and 
Physical Activity (CIMSPA); Register of Exercise Professionals (REPs); 
Federation of Sports and Play Associations (FSP); Association of 
Professional Sales Agents (APSA); National Governing Bodies of Sport; 
British Association of Sport and Exercise Sciences (BASES); Outdoor 
Industries Association (OIA). 
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Learning outcome 2 – Know the products and services provided in the sport and 
active leisure sector 

 

Learners must be taught: 

a. common sport and active leisure products and services, including: 

• Equipment  

• Clothing and footwear 

• Sports and leisure facilities 

• Coaching 

• Health and fitness. 
 
 

b. the types of sport and active leisure products, including: 

• Equipment – sport specific; fitness; home use; professional use 

• Clothing and footwear – sports fashion; general purpose; fitness; sport-
specific. 

 
 

c. the types of sport and active leisure services, including: 

• Sports and leisure facilities – outdoor pitches; outdoor activity centres; 
swimming pools; indoor and outdoor courts; sports halls; artificial pitches. 

• Coaching – multi sport; sport specific; tasters; sports events and 
competitions; entry level; elite. 

• Health and fitness – health screening; fitness testing; exercise 
programming; exercise instruction; personal training; exercise classes; 
sports massage; physiotherapy. 

 
 

d. health, safety, hygiene and legislation: 

• Health, safety and hygiene – risk assessment; personal protective 
equipment (PPE); manufacturer’s product guidelines; provider’s service 
guidelines; personal hygiene; cleaning; application to sport and active 
leisure. 

• Key consumer and retail legislation – Consumer Protection Act; 
Consumer protection from unfair trading regulations; Health and 
Safety at Work Act; Data Protection Act; examples of adhering to 
Acts in sport and active leisure. 
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Learning outcome 3 – Understand the career opportunities available within the sport 
and active leisure sector 

 

Learners must be taught: 

a. sport and active leisure career options, including: 

• Roles – leisure assistant; duty manager; fitness instructor; personal 
trainer; fitness manager; sports coach; sports development officer; 
physiotherapist; professional sports person; retailer; sports marketer.  

• Level – assistant; senior; leader; manager; consultant; owner. 

• Type – contracted; self-employed; full-time; part-time.  

 
 

b. opportunities in related industries, including: 

• Industries - travel and tourism; retail; media; marketing; business; education. 

• Job roles – holiday rep; hotel manager; spa manager; sales assistant; sales 
manager; photographer; event promoter, marketing manager; product 
distributor; teacher; lecturer.  

 
 

c. training and education pathways, including: 

• Further education (e.g. vocational qualifications); work-based learning (e.g. 
apprenticeships); private training; higher education (e.g. foundation degrees, 
undergraduate degrees, post-graduate degrees). 

 
 

d. skills and attributes required by industry professionals, including: 

• Attributes and skills – honesty; reliability; punctuality; confidentiality; 
customer care and service; communication skills; professional conduct, 
appearance and personal presentation; organisation; positive attitude; 
flexibility; initiative; team worker; leadership. 
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5. Synoptic assessment 

This unit provides critical information that sets the scene for all other units in this 
qualification. The knowledge and understanding gained in this unit must be 
constantly drawn upon and applied to achieve key tasks and assignments in other 
units. Specifically, the businesses that make up the sector and the products and 
services provided; the structure, size and importance of the sport and active leisure 
sector; the career pathways available must be drawn upon and applied in other 
units. 

Explicit examples of how learners can apply their knowledge and understanding of 
the present unit to achieve key tasks and assignments are provided in unit 
specifications. 

 
 

6. Teacher guidance 

All unit content must be taught in the delivery of this unit to sufficiently prepare 
learners for an external examination. 

This unit has been designed to provide learners with a broad overview of three 
important topics: 1) the sport and active leisure sector and the types of businesses 
which operate; 2) the types of products and services offered within the sport and 
active leisure sector; and 3) the range and variety of career opportunities that may 
be available to learners. 

Key topics should be delivered in a practical context. This unit presents a good 
opportunity for guest speakers from industry and for employers to become involved. 

There are no special resources needed for this unit. 
 
 

7. Assessment guidance 

This unit is assessed by an external examination, which is set and marked by 
VTCT. The examination will include short and medium answer questions. 

The examination will last for 1 hour 30 minutes. 
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Unit number: USP35 
 

 
 

Unit title: Sport and Active Leisure Research Project 
 

 
 
 

1. Unit overview 

This unit will provide learners with an understanding of the different types of sport 
and active leisure research projects and the factors that must be considered when 
planning research. 

Learners will produce a proposal for research into the sport and active leisure sector 
and will use this to carry out a sport and active leisure research project. Learners 
will present their research findings, as well as opportunities for improvement and 
recommendations for future sport and active leisure projects. 

It is expected that, on completion of this unit, learners will be suitably prepared to 
apply their knowledge and skills of research to a range of other sectors and 
industries. 

Opportunities are also identified to develop and assess skills in English, mathematics 
and ICT. 

 
 

2. Learning outcomes 

On completion of this unit, the learner will: 

1. Understand how to plan a research project in sport and active leisure 

2. Be able to produce a research proposal for a sport and active leisure project 

3. Be able to carry out a sport and active leisure research project 

NQF Level: 2 

Unit type: Mandatory 

Guided learning hours: 30 

Assessment type: Internal 
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3. Unit content 

This section details the content that must be covered in the delivery of this unit to 
ensure all learning outcomes can be achieved. You must cover all bullet points, as 
these will be assessed. Contents in brackets are indicative examples – these may be 
used, alternatively you may choose to use other examples. 

 

Learning outcome 1 – Understand how to plan a research project in sport and active 
leisure 

Learners must be taught: 

a. the types of sport and active leisure research projects, including: 

• Effectiveness and safety of products and services; local sport and active 
leisure provision; participation in sport and active leisure; the history of 
sport and active leisure; career opportunities. 

• Specific and real examples of sport and active leisure research projects. 
 

b. the factors that must be considered when planning a research project, 
including: 

• Selecting a suitable and realistic research topic. 

• Reasons for project – personal interest, support personal development, part of 
a school/college programme. 

• Time – the depth and breadth of research must fit within the allocated time. 

• Project outcomes – determining the effectiveness and safety of a product or 
service; review of participation levels; review of local/national provision. 

• Clear objectives – smart, measurable, achievable, realistic, time bound 
(SMART). 

• Use of research methods – primary and secondary methods; qualitative and 
quantitative approaches. 

• Finding information – sources (e.g. Internet, professional and trade 
magazines, journals and periodicals, books, local and national newspapers, 
business owners, industry professionals, customers). 

Learning outcome 2 – Be able to produce a research proposal for a sport and active 
leisure project 

Learners must be taught: 

a. how to produce a sport and active leisure research proposal, including: 

• The topic area to be researched. 

• The research methods to be used – including the sources for finding 
information. 

• Timeline of activities with SMART goals. 

• Expected outcomes of the research. 

• Details of how research will be presented. 

• Justification of proposal contents. 
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Learning outcome 3 – Be able to carry out a sport and active leisure research project 
 

Learners must be taught: 

a. to carry out research for a sport and active leisure project, including: 

• Following the research project proposal including the timeline, updating and 
recording any changes. 

• Using relevant research methods and sources of information. 

• Producing a research log of gathered information. 

• Evaluating the reliability and relevance of sources used, judging the value of 
each source of information, discarding inappropriate or duplicated material. 

• Referencing evidence and information. 

• Analysing the information/data collected. 
 
 

b. to present sport and active leisure research findings, including: 

• Presenting information – using an appropriate format and demonstrating 
understanding of the topic area and research methods and sources used. 

• Key areas to be presented – introduction; research methods and sources of 
information used, including references and their reliability/value; analysis of 
information gathered; key findings and conclusions with supporting 
information; limitations and opportunities for improvement; success in meeting 
expected outcomes; project strengths and recommendations for the future. 
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4. Grade descriptors 
 

 
Pass 

(All Pass descriptors must be 
achieved to be awarded a Pass 
grade) 

Merit 

(All Pass and Merit descriptors 
must be achieved to be awarded a 
Merit grade) 

Distinction 

(All Pass, Merit and Distinction 
descriptors must be achieved to be 
awarded a Distinction grade) 

 

Synoptic assessment 
mapping* 

Learning outcome 1 - Understand how to plan a research project in sport and active leisure 

1a Outline the types of sport and active 
leisure projects. (E) 

Describe specific examples of sport and 
active leisure projects that could be 
undertaken. (E) 

Explain the importance of considering 
factors when planning a sport and active 
leisure research project. (E) 

USP35 LO1/LO2/LO3 

1b List the factors that must be 
considered when planning a sport 
and active leisure research project. 
(E) 

Describe the factors that must be 
considered when planning a sport and 
active leisure research project. (E) 

Learning outcome 2 – Be able to produce a research proposal for a sport and active leisure project 

2a Produce a research proposal, including 
the topic area, research methods to be 
used, timeline, expected outcomes and 
how the research will be presented. 
(E/I) 

 

Describe the contents of the research 
proposal. (E) 

Justify the use of research methods, 
detailing how the project will meet the 
expected outcomes. (E) 

USP35 LO1/LO2/LO3 

Learning outcome 3 – Be able to carry out a sport and active leisure research project 

3a Use research methods and sources of 
information to carry out research. (E/I). 

Produce a log of all information/data 
collected. (E/I) 

Describe the reliability and relevance of 
methods and sources used and the quality 
of information/data collected. (E) 

Explain specific findings and conclusions 
with supporting information. (E) 

Explain the success of the project in 
meeting the expected outcomes. (E) 

Evaluate opportunities for improvement, 
making recommendations for future 
sport and active leisure projects. (E) 

USP35 LO1 

3b Present broad research findings and 
describe key areas in a structured 
format. 

* Detailed explanations of synoptic assessment opportunities are presented Section 5 – Synoptic assessment of this unit. 

Key: opportunity to develop/assess English skills (E), mathematical skills (M), and information and communication technology skills (I). 30



  

5.   Synoptic assessment 

This section provides examples of synopticity with other units in this qualification. 
This list of examples is not exhaustive. 

• When learners are being assessed on their ability to plan and produce a research 
proposal for a sport and active leisure project, they could apply their learning from 
USP34 LO1, 2 and 3. It is essential when researching potential topic areas that 
learners apply their knowledge and understanding of how the sport and active 
leisure sector is made up and the potential areas that could be researched (i.e. 
products and services offered; types of businesses that make up the sector; 
value of the sport and active leisure industry to the UK economy; career 
opportunities in sport and active leisure). 

• When learners are being assessed on their ability to carry out research into the 
sport and active leisure sector, they could apply their learning from USP34 LO3. 
Sport and active leisure trade and professional associations represent the sector 
and provide a wealth of information and resource that will be valuable for a sport 
and active leisure project. 

Similarly to USP34, this unit provides critical information that supports other units 
in this qualification. The knowledge, understanding and skills required to effectively 
plan and carry out research is also required to achieve the optional units and, more 
explicitly, the key tasks that make up unit assignments. 

 
 

6. Teacher guidance 

The term sport and active leisure is used throughout this unit. The assignment may 
focus on one particular area, however, it should address the breadth of sport and 
active leisure to some degree. 

There are no special resources needed for this unit. 
 
 

7. Assessment guidance 

This unit is internally assessed by an assignment which covers all learning 
outcomes. 

The assignment for this unit is externally set by VTCT, internally assessed by the 
centre and externally moderated by VTCT. VTCT will annually publish an 
assignment brief, this will be made available from September and must be used by 
centres. A sample assignment brief for this unit can be downloaded from the VTCT 
website. 

Assignment briefs are designed to cover all learning outcomes and unit content, and 
can be assessed using the grade descriptors. The tasks that make up a brief enable 
learners to produce valid, sufficient, authentic and appropriate evidence. Centres 
must ensure the generation of evidence is carefully monitored and controlled to 
ensure learners are working to the best of their ability and that the evidence 
produced is their own. 
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Assessment controls 
 

Task setting Task taking Task marking 

High level of control Medium level of control Medium level of control 

 

Task setting: 

• VTCT sets the assignment brief which specifies the tasks to be undertaken. 

• The assignment brief provides opportunities for centres to focus on one 
particular area to best suit the employment context of the local area, and the 
availability of, and access to resources. 

 
 

Task taking: 

• Supervision/Authenticity 

o Planning, researching and producing assessment evidence must 
be completed under medium levels of control. 

o The production of assessment evidence must be carried out under 
direct teacher supervision but not under examination conditions. 

o There must be sufficient supervision to ensure that the work learners 
produce is their own. Learners are required to complete a Declaration 
of Authenticity. 

 
 

• Time 

o VTCT recommends a minimum of 15 hours is spent generating 
evidence for assessment. The centre may choose to allow more time; 
however, the time must be consistent with the assignment brief. 

 
 

• Resources 

o Learners should have access to the full range of available resources 
to maximise their achievement opportunities. 

 
 

• Collaboration 

o Learners can work in groups to inform the evidence for the 
assignment; however, they are required to individually produce their 
own work. 

 
 

Task marking: 

• Assignments will be internally marked by the centre against the unit 
grade descriptors, and externally moderated by VTCT. 

 
 

Generating evidence for the assignment 

In generating evidence for this unit, learners must show that they have an 
understanding of the different types of research project that can be undertaken in the 
sport and active leisure sector, including the effectiveness and safety of products and 
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services, local/national sport and active leisure provision, sport and active leisure 
participation, career opportunities and historical developments and trends. They must 
also understand the factors that must be considered when planning a research 
project. 

Learners must produce a sport and active leisure research proposal that details the 
topic area to be researched, the research methods and sources of information to be 
used, a timeline, expected outcomes of the research, details of how the research will 
be presented and a justification for the proposal. 

Learners will follow their research proposal and carry out a research project. They 
will use research methods and sources to collect data/information, produce a 
research log, consider the reliability and relevance of the sources used, reference 
evidence and information and analyse their findings. 

Learners will demonstrate their understanding by presenting their research and 
findings. They will also present the strengths of their research, opportunities for 
improvement and recommendations for future sport and active leisure projects. 

Learners should be encouraged and given the opportunity to meet the relevant 
higher grading opportunities at the same time as they attempt the appropriate pass 
criteria. 

Centres are encouraged to involve local employers to bring the project life. 
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Unit number: USP36 
 

 
 

Unit title: Enterprise in the Sport and Active Leisure Sector 
 

 
 
 

1. Unit overview 

This unit will provide learners with an understanding of the concepts of enterprise 
and entrepreneurship and how these benefit sport and active leisure businesses. 

Learners will carry out research and generate ideas for new sport and active leisure 
products and services, and compare how realistic they are to pursue, in relation to 
personal knowledge and skills, cost, market need and laws and regulations. 

Learners will develop their understanding and skills to plan for a sport and active 
leisure business enterprise. 

It is expected that on completion of this unit, learners will be suitably prepared to 
apply their knowledge and skills of business enterprise to a range of other sectors 
and industries. 

Opportunities are also identified to develop and assess skills in English, mathematics 
and ICT. 

 
 

2. Learning outcomes 

On completion of this unit the learner will: 

1. Understand the features and benefits of entrepreneurship 

2. Be able to research and develop ideas for a sport and active leisure enterprise 

3. Be able to plan a sport and active leisure business enterprise 

NQF Level: 2 

Unit type: Optional 

Guided learning hours: 30 

Assessment type: Internal 
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3. Unit content 

This section details the content that must be covered in the delivery of this unit to 
ensure all learning outcomes can be achieved. You must cover all bullet points, as 
these will be assessed. Contents in brackets are indicative examples – these may be 
used, alternatively you may choose to use other examples. 

 

Learning outcome 1 – Understand the features and benefits of entrepreneurship 

Learners must be taught: 

a. the features of entrepreneurship, including: 

• Charisma and a strong desire to achieve; willingness to make decisions and 
take calculated risks; motivation, enthusiasm and dedication; ability to solve 
problems; awareness of market needs, new sport and active leisure products 
and services and the competition; ability to think creatively; sees 
opportunities for new, different, better or cheaper products/services; 
innovative. 

 

b. the benefits of entrepreneurship, including: 

• Those on the economy and society – new businesses; employment 
opportunities; increased customer choice through new sport and active 
leisure products and services. 

• Those on sport and active leisure businesses – generation of new ideas 
and direction; setting an example to others; supporting/sport and active 
leisure products and services; improved business performance and profit. 

Learning outcome 2 – Be able to research and develop ideas for a sport and active 
leisure enterprise 

Learners must be taught: 

a. how to research the sport and active leisure market, including: 

• Finding information – sources (i.e. websites, popular culture magazines, 
professional and trade magazines, journals and periodicals, local and national 
newspapers, business owners, customers). 

• Interpreting information – reliability of sources; bias; assessing and collating 
findings; discarding inappropriate or duplicated information. 

 

b. to identify opportunities and develop these into business ideas, including: 

• Opportunities – meeting customer needs (filling a gap, doing things better, 
cheaper alternative); new products and services (sports equipment, 
clothing, footwear, exercise trends); embracing new technology 
(sales/bookings using the internet/social media); improving current 
products/services. 

• Assessing idea feasibility – features and benefits of products/services; market 
need and demand; potential profitability; time, money and resources required; 
relevance to own knowledge and skills; laws and regulations; other obstacles 
that need to be overcome. 

• Developing business idea – based on research and comparison; new or 
improved sport and active leisure product and/or service; target market; 
competition; unique selling point (USP). 
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Learning outcome 3 – Be able to plan a sport and active leisure business enterprise 

Learners must be taught: 

a. how to produce a plan for a business enterprise, including: 

• Results of research and ideas. 

• Business information – products and/or services; rationale; aims and 
objectives; vision and concept; key facts; features and benefits; target market. 

• Marketing and sales: how products/services will be promoted and sold; 
marketing activities (Internet, direct marketing, exhibitions, sales promotions); 
marketing materials (adverts, press releases, leaflets and brochures). 

• Resources – human (knowledge and skills required, entrepreneurship, who is 
involved, who will do what); physical (premises, equipment, materials, stock); 
financial (start-up costs, what money will be spent on, use of savings/loans). 

• Simple cash budget – estimated revenue and costs. 

• Justification – confirming why the business will succeed. 
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4. Grade descriptors 
 

 
Pass 

(All Pass descriptors must be 
achieved to be awarded a Pass 
grade) 

Merit 

(All Pass and Merit descriptors 
must be achieved to be awarded a 
Merit grade) 

Distinction 

(All Pass, Merit and Distinction 
descriptors must be achieved to be 
awarded a Distinction grade) 

 

Synoptic assessment 
mapping* 

Learning outcome 1 – Understand the features and benefits of entrepreneurship 

1a Outline key features of 
entrepreneurship to the sport and 
active leisure sector. 

Describe how features of entrepreneurship 
benefit sport and active leisure 
businesses, the economy and society. (E) 

Using real examples, explain how sport 
and active leisure businesses, the 
economy and society have benefited from 
entrepreneurship. (E) 

USP34 LO1 

1b Outline the benefits of 
entrepreneurship for the sport and 
active leisure sector 

Learning outcome 2 – Be able to research and develop ideas for a sport and active leisure enterprise 

2a Carry out research into the sport 
and active leisure market using a 
variety of sources. (I) 

Compare research from different sources 
and summarise findings. (E) 

Analyse research findings from the range 
of sources collectively, taking into account 
source reliability and bias. (E) 

USP34 LO1 

USP35 LO1/2/3 

2b Identify opportunities for new/improved 
products and services. 

Select an idea for a product/service 
and outline its features and benefits. 

Describe ideas for new/improved 
products/services. (E) 

Compare and contrast the feasibility of 
options to inform selection. (E) 

Justify a product/service idea in terms of 
USP, target market and demand, and 
competition and explain how the idea has 
the potential for success. (E) 

Learning outcome 3 – Be able to plan a sport and active leisure business enterprise 

3a Produce a realistic plan for a sport 
and active leisure enterprise. (E/M/I) 

 

Describe all components of the plan. (E/M) 

Explain how the plan aligns with the 
product/service idea. (E) 

Justify all components of the plan and 
explain how they will contribute to a 
successful business enterprise. (E) 

Unit 1. LO1 

Unit 2. LO1/3 

Unit 4. LO1/2/3 

* Detailed explanations of synoptic assessment opportunities are presented Section 5 – Synoptic assessment of this unit. 

Key: opportunity to develop/assess English skills (E), mathematical skills (M), and information and communication technology skills (I). 
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5. Synoptic assessment 

This section provides examples of synopticity with other units in this qualification. 
This list of examples is not exhaustive. 

• When learners are being assessed on their understanding of how real sport and 
active leisure businesses, the economy and society have benefited from 
entrepreneurship, they could apply their learning from USP34 LO1. To 
demonstrate how businesses have benefited from entrepreneurship, learners 
must first understand the types and range of businesses that make up the sector. 
Furthermore, when attributing the benefits of entrepreneurship to society they 
should understand the significant contribution of the sport and active leisure 
sector to the economy. 

• When learners are being assessed on their ability to research and develop ideas 
for a sport and active leisure enterprise, they could apply their learning from 
USP34 LO1/2 and USP35 LO1/2/3. To carry out research into the sport and 
active leisure market they should use the research knowledge and skills 
developed in USP35. In addition, when seeking to identify opportunities for new 
and improved sport and active leisure products and services, they will need to 
apply their understanding from USP34 of current products and services that are 
offered across the breadth of the sector, to prevent duplication and to ensure 
the product/service they select is truly unique. 

• When learners are being assessed on their ability to plan a sport and active 
leisure enterprise, they could apply their learning from USP35 LO3. Learners 
should use their experiences of carrying out a research project to inform the 
business plan, in particular their project evaluation and suggested 
recommendations for future projects. Furthermore, learners must draw on 
USP34 LO1 and in particular their understanding of current products and 
services offered by businesses. Producing a business plan that duplicates 
existing businesses would devalue the enterprise and saturate the sport and 
active leisure market. 

• When learners are being assessed on their ability to plan a sport and active 
leisure enterprise, they could apply their learning from USP36 LO1/2/3. 
Business enterprise plans must include marketing and sales information and 
more specifically how products and services will be promoted and sold. 
Learners should apply their knowledge of key marketing principles and how 
existing sport and active leisure businesses market products and services to 
populate this section of the business plan. Learners could also apply the skills 
developed in planning marketing activities and producing promotional materials 
to further improve their business enterprise plan. 

 
 

6. Teacher guidance 

The term sport and active leisure is used throughout this unit. The assignment may 
focus on sport and/or active leisure and products and/or services. 

When referring to sport and active leisure businesses, this includes organisations 
within the sport and active leisure sector. 

There are no special resources needed for this unit. 
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7. Assessment guidance 

This unit is internally assessed by an assignment which covers all learning 
outcomes. 

The assignment for this unit is externally set by VTCT, internally assessed by the 
centre and externally moderated by VTCT. VTCT will annually publish an 
assignment brief, this will be made available from September and must be used by 
centres. A sample assignment brief for this unit can be downloaded from the VTCT 
website. 

Assignment briefs are designed to cover all learning outcomes and unit content, and 
can be assessed using the grade descriptors. The tasks that make up a brief enable 
learners to produce valid, sufficient, authentic and appropriate evidence. Centres 
must ensure the generation of evidence is carefully monitored and controlled to 
ensure learners are working to the best of their ability and that the evidence 
produced is their own. 

 
 

Assessment controls 
 

Task setting Task taking Task marking 

High level of control Medium level of control Medium level of control 

 

Task setting: 

• VTCT sets the assignment brief which specifies the tasks to be undertaken. 

• The assignment brief provides opportunities for centres to contextualise the 
task(s) to best suit the employment context of the local area, and the availability 
of, and access to resources. 

 
 

Task taking: 

• Supervision/Authenticity 

o Planning, researching and producing assessment evidence must be 
completed under medium levels of control. 

o The production of assessment evidence must be carried out under direct 
teacher supervision, but not under examination conditions. 

o There must be sufficient supervision to ensure that the work learners 
produce is their own. Learners are required to complete a Declaration of 
Authenticity. 

 
 

• Time 

o VTCT recommends a minimum of 10 hours is spent generating evidence 
for assessment. The centre may choose to allow more time; however, the 
time must be consistent with the assignment brief. 

 
 

• Resources 

o Learners should have access to the full range of available resources to 
maximise their achievement opportunities. 
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• Collaboration 

o Learners can work in groups to gather the evidence for the assignment, 
however they are required to produce their own work individually. 

 
 

Task marking: 

• Assignments will be internally marked by the centre against the unit grade 
descriptors, and externally moderated by VTCT. 

 
 

Generating evidence for the assignment 

In generating evidence for this unit, learners must show they have an understanding 
of the features and benefits of entrepreneurship, including those specific to sport 
and active leisure businesses, the UK economy and society. 

Using a variety of sources, learners must research the sport and active leisure 
market and in particular any gaps and opportunities for business ideas. They should 
interpret the information gathered as well as the value of the sources used. Learners 
must develop their findings into potential ideas and assess the feasibility of these as 
a potential business enterprise. Learners will select one idea on which to produce a 
business enterprise plan. 

Based on their idea, learners must produce a plan for a sport and active leisure 
business enterprise. This plan will be informed by the research undertaken and will 
include key business information, including aims and objectives, concept/vision and 
features and benefits of products/services, resources and plans for marketing and 
sales. 

Plans must also include a simple cash budget and a justification as to why the 
business enterprise will succeed. 

Learners should be encouraged and given the opportunity to meet the relevant 
higher grading opportunities at the same time as they attempt the appropriate pass 
criteria. 

40



  

Unit number: USP37 
 

 
 

Unit title: Marketing sport and active leisure products and 
services 

 

 
 
 

1. Unit overview 

This unit will provide learners with an understanding of the background and 
principles of marketing and the factors that influence marketing in the sport and 
active leisure sector. 

Learners will explore the range of sport and active leisure products and services 
available and more specifically, how sport and active leisure businesses use the 
marketing mix to promote and sell products. Learners will develop the skills to carry 
out market research activities, and those required to plan promotional activities and 
develop promotional materials for sport and active leisure products and services. 

It is expected that on completion of this unit, learners will be suitably prepared to 
apply their knowledge and skills of marketing to a range of other sectors and 
industries. 

Opportunities are also identified to develop and assess skills in English, mathematics 
and ICT. 

 
 

2. Learning outcomes 

On completion of this unit the learner will: 

1. Know the key principles and factors influencing marketing in sport and active leisure 

2. Know how sport and active leisure businesses market their products and services 

3. Be able to carry out market research in sport and active leisure 

4. Be able to plan promotional activities and develop promotional materials for 
sport and active leisure products or services 

NQF Level: 2 

Unit type: Optional 

Guided learning hours: 30 

Assessment type: Internal 

41



  

3. Unit content 

This section details the content that must be covered in the delivery of this unit to 
ensure all learning outcomes can be achieved. You must cover all bullet points, as 
these will be assessed. Contents in brackets are indicative examples – these may be 
used, alternatively you may choose to use other examples. 

 

Learning outcome 1 – Know the key principles and factors influencing marketing in 
sport and active leisure 

Learners must be taught: 

a. the key principles of marketing, including: 

• Definition of marketing. 

• Role of marketing in achieving customer satisfaction – analysis and planning, 
making customer satisfaction a business objective, ensuring practices secure 
customer retention. 

• Importance of marketing as an activity across the business. 

• Marketing segmentation; marketing mix; marketing communication methods. 
 
 

b. the factors that influence marketing in sport and active leisure, including: 

• Company strategy, objectives and values. 

• Legal factors – consumer protection, data protection, age restrictions on 
sport and active leisure products/services. 

• Ethical factors – product testing; human welfare; environmental 
sustainability; standards of practice; social responsibility. 

• Social – demographics; cultural differences; social values. 

• Technological factors – products with advanced technology (e.g. sports 
equipment); services using ‘state of the art technology’ (e.g. biomechanical 
analysis). 

Learning outcome 2 – Know how sport and active leisure businesses market their 
products and services 

Learners must be taught: 

a. how sport and active leisure businesses use the marketing mix to promote 
and sell products, including: 

• The 4 Ps – product, price, place, promotion. 

• Product – nature of the product or service (product, tool, equipment, 
service); unique selling points (USPs); key features and benefits 
(convenience, comfort, added value; product differentiation). 

• Price – pricing strategies (discounted launch, competitor pricing/undercutting, 
seasonality). 

• Place – locations (in-store, outlets, Internet, exhibitions). 

• Promotion – methods (direct and indirect marketing, advertising, public 
relations, sales promotions, joint activities); materials (brochures, adverts, 
signs and displays, press releases); links with other industries. 
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Learning outcome 3 – Be able to carry out market research in sport and active leisure 

Learners must be taught: 

a. to carry out market research in sport and active leisure, including: 

• Market research – primary research (observations, surveys, interviews, 
feedback cards); secondary research (statistics, websites, published 
information); setting objectives; planning and designing of documentation; 
analysis of findings and results to inform future marketing activities. 

• Outcomes of research – promotional activities and techniques used by 
sport and active leisure businesses; how features and benefits of products 
and services are used in their promotion; use of the marketing mix; 
suitability of activities used; effectiveness in meeting customer needs. 

Learning outcome 4 – Be able to plan promotional activities and develop promotional 
materials for sport and active leisure products or services 

Learners must be taught: 

a. how to plan promotional activities, including: 

• Objectives of the activity – attracting customer business, informing customers, 
launch/raise awareness of new/existing product or service. 

• Defining the target market. 

• Promoting products and services – features and benefits; costs; USPs; place; 
promotional methods (advertising, public relations, exhibitions, sales 
promotions, direct marketing); promotional materials (leaflets, brochures, 
displays, advertisements). 

• Evaluating the effectiveness and limitations of promotional activities. 
 
 

b. how to develop promotional materials, including: 

• Linking of materials with promotional objectives, promotional activities and 
target market. 

• Materials – leaflets, brochures, press releases, displays, adverts. 

• Qualities – innovative and attractive; clear, informative and contains correct 
information; balance of text, logos, images; suitability to target market. 
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4. Grade descriptors 
 

 
Pass 

(All Pass descriptors must be 
achieved to be awarded a Pass 
grade) 

Merit 

(All Pass and Merit descriptors 
must be achieved to be awarded a 
Merit grade) 

Distinction 

(All Pass, Merit and Distinction 
descriptors must be achieved to be 
awarded a Distinction grade) 

 

Synoptic assessment 
mapping* 

Learning outcome 1 - Know the key principles and factors influencing marketing in sport and active leisure 

1a Define marketing and outline its role in 
achieving customer satisfaction. 

State the importance of marketing and 
outline the key features of market 
segmentation, marketing mix and 
marketing communication. 

Describe the role of marketing in achieving 
customer satisfaction in sport and active 
leisure sector. (E) 

Describe the importance of marketing 
across a business and the positive effect 
this has on the business and customers. (E) 

Describe examples of how market 
segmentation, marketing mix and marketing 
communication are used by sport and active 
leisure businesses. (E) 

Evaluate the strengths and weaknesses 
of how sport and active leisure 
businesses use the marketing mix and 
communication. (E) 

USP34 LO1/LO2 

1b List the factors which influence 
marketing decisions in sport and active 
leisure. 

Describe how factors may influence 
marketing decisions in sport and active 
leisure businesses. (E) 

Explain how factors have negatively 
affected and/or provided new marketing 
opportunities for a particular sport and 
active leisure business. (E) 

Learning outcome 2 – Know how sport and active leisure businesses market their products and services 

2a Outline a range of products, equipment 
and services marketed across the 
breadth of the sport and active leisure 
sector 

Describe the marketing mix of selected 
sport and active leisure businesses. (E) 

Explain how the 4 Ps work together as a 
marketing mix, and how this mix is 
adapted according to the products and 
services promoted. (E) 

USP34 LO1/LO3 

2b Outline the key components of the 4 
Ps in the context of sport and active 
leisure marketing 
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Learning outcome 3 – Be able to carry out market research in sport and active leisure 

3a Plan and carry out market research 
into a sport and active leisure 
business. 

 
Outline the products and services 
promoted and the marketing activities 
and techniques used by sport and 
active leisure businesses. 

Explain how businesses use the features 
and benefits of products and services in 
their promotional activities. (E) 

Analyse the results from the market 
research activity, comparing the strengths 
and weaknesses of the business's 
activities and materials. (E/M) 

Make recommendations to inform the 
development of future marketing activities 
and materials. (E) 

Unit 2. LO2/LO3 

Learning Outcome 4 – Be able to plan promotional activities and develop promotional materials for a sport and active leisure product or 
service 

4a Plan promotional activities for a 
business to achieve marketing 
objectives. (M) 

Explain how the planned promotional 
activities and materials would enable the 
marketing objectives to be met and the 
target market to be reached. (E) 

Explain the limitations of planned 
promotional activities and materials. (E) 

USP34 LO1/LO2/LO3 

USP38 LO1/LO3 

4b Develop promotional materials for a 
sport and active leisure product and/or 
service that are suitable to the target 
market.  (E/I) 

* Detailed explanations of synoptic assessment opportunities are presented Section 5 – Synoptic assessment of this unit. 

Key: opportunity to develop/assess English skills (E), mathematical skills (M), and information and communication technology skills (I). 
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5. Synoptic assessment 

This section provides examples of synopticity with other units in this qualification. 
This list of examples is not exhaustive. 

• When learners are being assessed on their knowledge of the factors that 
influence marketing decisions, they could apply their learning from USP34 LO2. 
When considering the factors which impact on the marketing decisions of sport 
and active leisure businesses, learners should specifically integrate their 
understanding of trade bodies and associations and how these influence sport 
and active leisure businesses, particularly in terms of legislation and ethics. 
Links and partnerships of sport and active leisure businesses with other related 
industries will also be a factor that must be considered. 

• When learners are being assessed on their knowledge of how sport and active 
leisure businesses market their products and services, they could apply their 
learning from USP34 LO1/3. Knowledge of the types of sport and active leisure 
businesses (structure of the industry) and the products and services provided 
should be used to explore how sport and active leisure businesses effectively 
use marketing. 

• When learners are being assessed on their ability to carry out market research, 
they could apply their learning from USP35 LO2/3. Learners can draw on their 
knowledge and skills in producing a research plan and, more specifically, apply 
the research skills that they have developed. Learners could also consider and 
apply their recommendations for future sport and active leisure projects to the 
current unit. 

• When learners are being assessed on their ability to plan promotional activities, 
learners could apply their learning from USP34 LO2 – the links between the 
sport and active leisure sector and other industries. Knowledge of how the 
sport and active leisure sector links with other industries such as travel and 
tourism, retail, business, media and education will inform and greatly improve 
the effectiveness of a marketing campaign if activities are planned to address 
all related industries. 

• When learners are being assessed on their ability to plan promotional activities 
and develop promotional activities, learners could apply their learning from 
USP34 LO1/LO3. A successful marketing campaign will require a sound 
understanding of the sector, particularly rival businesses, the products and 
services provided and customer demographics. This information is crucial if the 
target audience is to be reached. 

• When learners are being assessed on their understanding of how businesses use 
the features and benefits of products and services in their promotions, they could 
apply their learning from USP38 LO1/3. Learners could apply their knowledge of 
products and their features and benefits to improve the effectiveness of their 
promotions. 
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6. Teacher guidance 

The term sport and active leisure is used throughout this unit. The teacher should 
focus the assignment on the area(s) that best align with resources, local employer 
requirements and learner needs. 

When referring to sport and active leisure businesses, this includes organisations 
within the sport and active leisure sector. 

There are no special resources needed for this unit. 
 
 

7. Assessment guidance 

This unit is internally assessed by an assignment which covers all learning 
outcomes. 

The assignment for this unit is externally set by VTCT, internally assessed by the 
centre and externally moderated by VTCT. VTCT will annually publish an 
assignment brief, this will be made available from September and must be used by 
centres. A sample assignment brief for this unit can be downloaded from the VTCT 
website. 

Assignment briefs are designed to cover all learning outcomes and unit content, and 
can be assessed using the grade descriptors. The tasks that make up a brief enable 
learners to produce valid, sufficient, authentic and appropriate evidence. Centres 
must ensure the generation of evidence is carefully monitored and controlled to 
ensure learners are working to the best of their ability and that the evidence 
produced is their own. 

 
 

Assessment controls 
 

Task setting Task taking Task marking 

High level of control Medium level of control Medium level of control 

 

Task setting: 

• VTCT sets the assignment brief which specifies the tasks to be undertaken. 

• The assignment brief provides opportunities for centres to contextualise the 
task(s) to best suit the employment context of the local area, and the availability 
of, and access to resources. 

 
 

Task taking: 

• Supervision/Authenticity 

o Planning, researching and producing assessment evidence must be 
completed under medium levels of control. 

o The production of assessment evidence must be carried out under direct 
teacher supervision, but not under examination conditions. 

o There must be sufficient supervision to ensure that the work learners 
produce is their own, learners are required to complete a Declaration of 
Authenticity. 
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• Time 

o VTCT recommends a minimum of 10 hours is spent generating evidence 
for assessment. The centre may choose to allow more time, however the 
time must be consistent with the assignment brief. 

 
 

• Resources 

o Learners should have access to the full range of available resources to 
maximise their achievement opportunities. 

 
 

• Collaboration 

o Learners can work in groups to gather the evidence for the assignment, 
however they are required to individually produce their own work. 

 
 

Task marking: 

• Assignments will be internally marked by the centre against the unit grade 
descriptors, and externally moderated by VTCT. 

 
 

Generating evidence for the assignment 

In generating evidence for this unit, learners must show that they have an 
understanding of the key principles of marketing, including its importance and in 
particular the concepts of market segmentation, marketing mix and marketing 
communication methods. Knowledge of the factors that influence marketing 
decisions and how sport and active leisure businesses use the marketing mix to 
promote and sell products must also be evidenced. 

Learners must carry out market research and report on their findings. They must also 
plan promotional activities and develop promotional materials for sport and active 
leisure products and/or services as appropriate to the needs of the business they 
are promoting. 

To cover all unit content and achieve all learning outcomes, learners should explore 
sport and active leisure businesses. Examples could be from local leisure centres, 
national fitness club chains, product manufacturers and online sport and active 
leisure stores. The businesses explored should be sufficiently contrasting to allow 
learners to compare how marketing and promotions are effectively used to target 
customers across the breadth of the sport and active leisure sector. 

Learners should be encouraged and given the opportunity to meet the relevant 
higher grading opportunities at the same time as they attempt the appropriate pass 
criteria. 

Centres are encouraged to link with local sport and leisure businesses so learners 
can develop an appreciation and understanding of the promotional activities and 
materials used locally to gain a competitive advantage. 
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Unit number: USP38 
 

 
 

Unit title: Science in Sport and Active Leisure 
 

 
 
 

1. Unit overview 
 

Innovative products and services are being widely developed and used across the 
sport and active leisure industry. This is largely due to significant advances in science 
and technology. Sportspeople and athletes are performing at a higher level than ever 
before, pushing the limits of the human body. Participants in sport and active leisure 
have access to a vast range of new technological products and services in the 
industry. Increased knowledge and understanding of how to apply anatomy, 
physiology, movement mechanics and physical testing has been a driving force behind 
these developments.  

 
In this unit learners will explore the basic principles of human anatomy, physiology and 
the mechanics of movement and how they are used in the sport and active leisure 
industry. Learners will look at the impact of technology and its use in the industry. 
Learners will also investigate the effectiveness of technologically innovative products 
and services.  
 
The applied purpose of this unit is for learners to be able to conduct a range of physical 
tests on participants, interpret the findings and present the results. Learners will also 
be able to recommend technological products and services to sport and active leisure 
participants to improve their safe and effective participation.  

It is expected that on completion of this unit, learners will be suitably prepared to 
apply their knowledge and skills of science gained through research and application 
to a range of other sectors and industries. Opportunities are also identified to develop 
and assess skills in English, mathematics and ICT. 

 
 

2. Learning outcomes 

On completion of this unit the learner will: 

1. Know how the principles of anatomy, physiology and movement mechanics are 
applied in sport and active leisure 

2. Understand the importance of technology to the sport and active leisure industry 

3. Be able to conduct physical tests on sport and active leisure participants 

4. Be able to recommend technological products and services to sport and active 
leisure participants 

NQF Level: 2 

Unit type: Optional 

Guided learning hours: 30 

Assessment type: Internal 
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3. Unit content 

This section details the content that must be covered in the delivery of this unit to 
ensure all learning outcomes can be achieved. You must cover all bullet points, as 
these will be assessed. Contents in brackets are indicative examples – these may be 
used, alternatively you may choose to use other examples. 

 

Learning outcome 1 – Know how the principles of anatomy, physiology and movement 
mechanics are applied in sport and active leisure 

Learners must be taught: 

a. the structure and function of the musculo-skeletal system, including: 

 The skeletal system - names and locations of major bones of the body (cranium, 
vertebral column, sternum, ribs, scapula, clavicle, humerus, radius, ulna, pelvis, 
femur, patella, tibia, fibula, carpals, metacarpals, tarsals, metatarsals, 
phalanges); functions of skeleton (shape and support, movement, protection, 
blood cell production); bone types (long, short, flat, irregular, sesamoid); joint 
types (fibrous, cartilaginous, synovial).  

 The muscular system - structure and function of muscle tissue types (cardiac, 
smooth, and skeletal); names and locations of major skeletal muscles of the 
body (pectorals, trapezius, latissimus dorsi, deltoids, biceps, triceps, 
abdominals, erector spinae; gluteals, quadriceps, hamstrings, gastrocnemius; 
tibialis anterior).  

 

b. the structure and function of the cardio-respiratory system, including: 

 The circulatory system - structure and function of the heart (atria, ventricles, 
septum, aorta, pulmonary artery, pulmonary vein, vena cava, valves); structure 
and function of blood vessels (arteries, veins, capillaries); cardiac cycle; flow of 
blood through heart, lungs and body (at rest, during activity).  

 The respiratory system - structure and function (nose, pharynx, larynx, 
epiglottis, trachea, bronchi, bronchioles, lungs, alveoli, diaphragm, intercostals 
muscles); mechanics of inspiration and expiration; gas exchange at the lungs 
and muscles.  

 

c. the principles of movement mechanics, including: 

 Biomechanical principles – Newton’s Laws; forces (gravity, reaction forces); 
centre of mass; velocity and acceleration; work, energy and power; friction.  

 Levers – fulcrum; load; effort; lever types (first class, second class, third class). 

 Planes of movement – frontal; transverse; sagittal. 

 Movement patterns – flexion; extension; abduction; adduction; circumduction; 
rotation; supination; pronation; plantar flexion; dorsi flexion. 

 Types of muscle contraction - isotonic concentric; eccentric; isometric; 
isokinetic. 

 Muscle roles – agonist; antagonist; fixator; synergist.  

 

d. the application of anatomy, physiology and movement mechanics in sport 
and active leisure, including: 
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 Using anatomy and physiology - safe and effective exercise participation; 
improve instructing and coaching techniques; performance analysis; fitness 
testing; prevention, treatment and rehabilitation of sports injuries; nutritional 
strategies; design, testing and review of new products and services. 

 Using the mechanics of movement - analysis of leverage during human 
movement; analysis of leverage in sports equipment use; analysis of human 
movement and technique; measuring and optimising movement efficiency; 
measuring and improving force production; measuring velocity; design, testing 
and review of new products and services. 

Learning outcome 2 – Understand the importance of technology to the sport and 
active leisure industry 

Learners must be taught: 

a. the impacts of technological innovation, including: 

 Participation – accessibility; ease of learning; costs; enjoyment.  

 Performance – technique; fitness level; standards of coaching and instruction; 
design and performance of equipment, clothing and footwear.  

 Safety - features of equipment, clothing and footwear; personal protective 
equipment; playing surfaces; reducing injury 

 

b. the use of technology in products and services, including: 

 Products – equipment; clothing; footwear; playing surfaces; nutritional 
supplements. 

 Services – fitness testing; exercise programming; performance analysis; 
movement analysis; sports therapy; dietary. 

 Technology – performance enhancing design; composites; lightweight 
materials; durable materials; breathable materials; information technology and 
software.  

 

c. The effectiveness of technological products and services, including: 

 Success criteria - suitability for target group; design; reliability and validity of 
performance; practicality; ease of manufacture; costs; saleability. 

 Evidence to support effectiveness – published research; user reviews and 
testimonials; case studies. 

Learning outcome 3 – Be able to conduct physical tests on sport and active leisure 
participants 

Learners must be taught: 

a. how to carry out physical tests, including: 

 Types of physical tests - anatomical; physiological; biomechanical. 

 Test preparation - gaining informed consent; completing physical activity 
readiness questionnaire (PAR-Q); resources and equipment; testing conditions; 
following pre-test procedures.  

 Test administration - follow test protocol and procedures; time management; 
recording test results.  
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 Communication skills - eye contact; volume of voice; tone and pace of voice; 
clarity of instructions; body language. 

 

b. how to interpret the results of physical tests, including: 

 Calculating the results – according to test procedures. 

 Comparing the results to established data – normative data; descriptive data; 
test ratings. 

 Factors in test quality – validity; reliability.  

 

c. how to present the results of physical tests, including: 

 Giving feedback - use of tables and figures to illustrate results; strengths and 
areas for improvement; clear and constructive feedback to participants; 
communication skills (verbal, non-verbal, written). 

Learning outcome 4 – Be able to recommend technological products and services to 
sport and active leisure participants 

Learners must be taught: 

a. how to recommend technological products and services, including: 

 Selecting products and services – strengths and weaknesses of potential 
products and services; suitability of products and services for participant’s 
needs; benefits to participation, performance and safety. 
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4. Grade descriptors 
 

 Pass 

(All Pass descriptors must be 
achieved to be awarded a Pass 
grade) 

Merit 

(All Pass and Merit descriptors 
must be achieved to be awarded a 
Merit grade) 

Distinction 

(All Pass, Merit and Distinction 
descriptors must be achieved to be 
awarded a Distinction grade) 

 

Synoptic assessment 
mapping* 

Learning outcome 1 – Know how the principles of anatomy, physiology and movement mechanics are applied in sport and active leisure 

1a Outline the structure and function of 
the musculo-skeletal system. (E) 

Using real examples, describe how 
anatomy, physiology and 
movement mechanics are applied 
within the  industry (E) 

 USP34 LO3 

1b Outline the structure and function 
of the cardio-respiratory system. 
(E) 

1c Describe the principles of 
movement mechanics. (E) 

1d Identify real examples of how 
anatomy, physiology and 
movement mechanics are applied 
within the industry (E) 

   

Learning outcome 2 – Understand the importance of technology to the sport and active leisure industry 

2a Identify the impacts of technological 
innovation within the industry (E) 

Describe the impacts of technological 
innovation within products and services 
(E) 

 Assess the effectiveness of 
technological products and services. 
(E/I) 

USP34 LO1/LO2 

2b Outline how technology is used in 
products and services. (E) 

 

2c Identify criteria and evidence used to 
determine the effectiveness of 
technological products and services. (E) 
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Learning outcome 3 – Be able to conduct physical tests on sport and active leisure participants 

3a Carry out physical tests on sport 
and active leisure participants (E, 
M, I) 

Explain the results of physical tests for 
sport and active leisure participants. (E/I) 

Analyse the validity and reliability of 
the tests used (E) 

USP39 LO4 

3b Interpret the results of physical 
tests for sport and active leisure 
participants. (E, M, I) 

USP39 LO3 

USP35 LO3  

 

3c Present the results of physical tests 
for sport and active leisure 
participants. (E, I) 

Learning outcome 4 – Be able to recommend technological products and services to sports and active leisure participants 

4a Recommend technological products 
and services to support safe and 
effective participation. (E) 

Justify recommended technological 
products and services to support safe and 
effective participation. (E) 

 USP34 LO3 

  
* Detailed explanations of synoptic assessment opportunities are presented in Section 5 – Synoptic assessment of this unit. 
Key: opportunity to develop/assess English skills (E), mathematical skills (M), and information and communication technology skills (I). 
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5. Synoptic assessment 

This section provides examples of synopticity with other units in this qualification. 
This list of examples is not exhaustive. 

• When learners are being assessed on their knowledge and understanding of how 
anatomy, physiology and movement mechanics are used in the industry, they 
could apply their learning about types of products and services from USP34 LO3.  

• When learners are being assessed on their understanding of the importance of 
technology to the sport and active leisure industry, they could apply their learning 
about the importance of the industry and types of products and services from 
USP35 LO1/LO3.  

• When learners are being assessed on their ability to carry out physical tests on 
sport and active leisure participants, they could apply their learning about lifestyle 
assessment from USP39 LO4.  

• When learners are being assessed on their ability to interpret and present the 
results of physical tests, they could apply their learning about presenting research 
findings from USP39 LO3 and USP35 LO3.  

• When learners are being assessed on their ability to propose new ideas for 
technological products and services, they could apply their learning about types of 
products and services from USP34 LO3 and about developing new ideas for 
products and services from USP36 LO2. 

 

 

6. Teacher guidance 
 

Learners should explore the basic structure and functions of the main body systems. 
There is significant opportunity to use engaging audio-visual resources (e.g. DVDs), 
models of the body systems (e.g. the skeleton, the heart and lungs), interactive 
internet activities, diagrams and worksheets. Much of this topic can be taught in a 
practical way using practical demonstrations and group work. For example, learners 
could investigate how muscles, bones and joints are used during different fitness 
exercises or sporting movements. This could include exploring the concept of 
leverage and the mechanics of movement through undertaking basic movement 
analysis. Learners should investigate how these principles are applied within a range 
of products and services in the industry. 
 
When learners are exploring the impact of technological innovation, the use of 
technology, and the effectiveness of products and services, there is significant scope 
to develop exploratory group research and investigation skills. Learners could 
investigate the design of a wide range of past, current and new products and services. 
This could include products and services such as footwear, sports equipment, fitness 
equipment, and performance analysis or fitness testing. This could be achieved 
through the observation and use of real products or services during active 
participation and by research into design specifications.  
 
For example, learners could research how technological changes in golf club design 
have affected its swing and driving distance or they could research body composition 
assessment technology to determine if has become more accurate. Learners could 
investigate how technological changes in running footwear design have affected 
running efficiency or they could research how modern climbing footwear design has 
influenced climbing technique. After carrying out group research, learners should be 
encouraged to take part in group discussions and to feed back or present their ideas 
about the application and possible impacts of technological innovation.  

55



  

 
Learners should have the opportunity to carry out a range of physical tests on sport 
and active leisure participants, such as their peers. These tests should incorporate an 
element of technology. Learners should also gain experience of interpreting and 
presenting the results of the physical tests to the participants.  
 
Finally, learners should consider the suitability of products and services for meeting 
the needs of participants. Learners could collaborate in groups to review and 
recommend current technological innovations. After carrying out group work, learners 
should be encouraged to take part in group discussions and to feedback or present 
their ideas.  

Teachers can enhance the effectiveness of teaching and learning by facilitating 
engagement with organisations within the sector, product manufacturers and other 
sport and active leisure related businesses. 

 
 

7. Assessment guidance 

This unit is internally assessed by an assignment which covers all learning 
outcomes. 

The assignment for this unit is externally set by VTCT, internally assessed by the 
centre and externally moderated by VTCT. VTCT will annually publish an 
assignment brief, this will be made available from September and must be used by 
centres. A sample assignment brief for this unit can be downloaded from the VTCT 
website. 

Assignment briefs are designed to cover all learning outcomes and unit content, and 
can be assessed using the grade descriptors. The tasks that make up a brief enable 
learners to produce valid, sufficient, authentic and appropriate evidence. Centres 
must ensure the generation of evidence is carefully monitored and controlled to 
ensure learners are working to the best of their ability and that the evidence 
produced is their own. 
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Assessment controls 
 

Task setting Task taking Task marking 

High level of control Medium level of control Medium level of control 

 
 

Task setting: 

• VTCT sets the assignment brief which specifies the tasks to be undertaken. 

• The assignment brief provides opportunities for centres to contextualise the 
task(s) to best suit the employment context of the local area, and the availability 
of, and access to resources. 

 
 

Task taking: 

• Supervision/Authenticity 

o Planning, researching and producing assessment evidence must be 
completed under medium levels of control. 

o The production of assessment evidence must be carried out under direct 
teacher supervision, but not under examination conditions. 

o There must be sufficient supervision to ensure that the work learners 
produce is their own, learners are required to complete a Declaration of 
Authenticity. 

 
 

• Time 

o VTCT recommends a minimum of 12 hours is spent generating evidence 
for assessment. The centre may choose to allow more time, however the 
time must be consistent with the assignment brief. 

 
 

• Resources 

o Learners should have access to the full range of available resources to 
maximise their achievement opportunities. 

 
 

• Collaboration 

o Learners can work in groups to inform the evidence for the assignment, 
however they are required to individually produce their own work. 

 
 

Task marking: 

• Assignments will be internally marked by the centre against the unit grade 
descriptors, and externally moderated by VTCT. 
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Generating evidence for the assignment 

 

In generating evidence for this unit, learners must show they have knowledge of the 
basic principles of anatomy, physiology and movement mechanics. Learners must 
demonstrate knowledge of the musculo-skeletal system, cardio-respiratory system 
and fundamental biomechanical principles. Learners must show they have knowledge 
of the use of these principles in the sport and active leisure industry, supported by 
applied examples.  

Learners must show they have understanding of the importance of technology to 
the sport and active leisure industry. Learners must show understanding of the 
impact of technological innovation within the industry, how technology is used in 
the industry, and the effectiveness of product and services. Learners should give 
supporting applied examples.  

Learners must show they can carry out physical tests on a participant and then 
interpret and present the results. These tests should incorporate an element of 
technology. The results should be presented to participants using appropriate 
written and verbal communication.  

Learners must recommend technological products/services to participants. This 
should be for the participant used in physical testing. 

Learners should be encouraged and given the opportunity to meet the relevant 
higher grading opportunities at the same time as they attempt the appropriate pass 
criteria. 
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Unit number: USP39 
 

 
 

Unit title: Leading an Active and Healthy Lifestyle 
 

 
 
 

1. Unit overview 
 

An active and healthy lifestyle starts with the individual. The lifestyle choices an 
individual makes are important to personal health and wellbeing. Adopting positive 
lifestyle choices and living an active and healthy lifestyle can lead to many benefits to 
health and wellbeing. This includes improved general health, a longer life, improved 
fitness, increased self-confidence and a happier outlook on life. The sport and active 
leisure industry has a major role to play in promoting ‘active and healthy lifestyle’ 
choices to individuals.  
 
In this unit learners will explore the behaviours and choices that impact on lifestyle, the 
benefits of making positive lifestyle choices and the potential consequences of making 
extreme lifestyle choices. Learners will consider the effects of different lifestyle choices 
on health and wellbeing. Learners will carry out research to investigate the principles 
that underpin decisions for lifestyle choices. The applied purpose of this unit is for 
learners to be able to assess individual lifestyle choices and plan practical lifestyle 
improvements for the future. 
 
It is expected that on completion of this unit, learners will be suitably prepared to apply 
the knowledge and skills gained through research and application to a range of other 
sectors and industries. Opportunities are also identified to develop and assess skills in 
English, mathematics and ICT. 

 
 

2. Learning outcomes 

On completion of this unit the learner will: 

1. Know the factors affecting lifestyle, health and wellbeing 

2. Understand the impact of lifestyle choices on health and wellbeing 

3. Be able to carry out research into the principles underpinning lifestyle choices 

4. Be able to recommend positive changes to improve lifestyle, health and 
wellbeing 

NQF Level: 2 

Unit type: Optional 

Guided learning hours: 30 

Assessment type: Internal 
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3. Unit content 

This section details the content that must be covered in the delivery of this unit to 
ensure all learning outcomes can be achieved. You must cover all bullet points, as 
these will be assessed. Contents in brackets are indicative examples – these may be 
used, alternatively you may choose to use other examples. 

 

Learning outcome 1 – Know the factors affecting lifestyle, health and wellbeing 

Learners must be taught: 

a. The behaviours and choices that impact on lifestyle, including: 

 

 Positive behaviours and choices – regular physical activity and exercise; healthy 
and well balanced diet; adequate sleep, rest and relaxation; sufficient work-life 
balance; active social life; positive risk-taking.  

 Negative behaviours and choices – addictive personality; low motivation; low 
exercise participation level; unstable mood; smoking; substance abuse; drinking 
excessive alcohol; over-eating; over-exercising; exercise addition.  

 

b. The principles that underpin decisions for lifestyle choices, including: 
 

 Principles - image (media, fashion or trends); other people (peers, friends, 
family, role models); culture and religion (gender, race, beliefs); barriers to 
participation (cost, access to facilities, time); medical advice or opinions about 
health.  
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Learning outcome 2 – Understand the impact of lifestyle choices on health and 
wellbeing 

Learners must be taught: 

a. The benefits of making positive lifestyle choices, including: 
 

 Physical benefits - improved components of fitness (cardiovascular fitness, 
muscular strength and endurance, flexibility, body composition); improved 
health and wellbeing (stabilises blood sugar and energy levels, helps to manage 
hypertension, reduced risk of heart disease, improved bone density and joint 
stability, improved posture, weight management); longer life expectancy; 
decreased morbidity and mortality.  

 Mental benefits - positive risk taking in play and the outdoors (promotes trust 
and relationships, the ability to assess risks, learning from experience, 
opportunities to explore boundaries); increased confidence; increased self-
esteem; increased drive and motivation; increased concentration; reduced 
stress; reduced anxiety; management of depression; relief of tension; improved 
sleep; mental resilience.  

 

b. How taking positive lifestyle choices to the extreme can damage health 
and wellbeing, including: 

 

 Extreme positive lifestyle choices - overtraining and over-exercising, dieting and 
under-eating. 

 Damage to health and wellbeing - overtraining (overuse injuries, fatigue, poor 
health, loss of appetite, plateau or loss of physical performance, reduced 
motivation, inability to sleep, increased anxiety and irritability, lack of time for 
relaxation and socialising); dieting and under-eating (illnesses related to body 
image including anorexia and bulimia, osteoarthritis, fatigue, malnutrition, poor 
health). 
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Learning outcome 3 – Be able to carry out research into the principles underpinning 
lifestyle choices 

Learners must be taught: 

a. How to develop research methods, including: 
 

 Research design – aims and objectives; purpose of research; research plan; 
primary research methods (questionnaire design, survey, face to face interview, 
observation, focus group); secondary research methods (reports, journals, 
books, internet).  

 

b. How to use research methods to gather information, including: 
 

 Conducting research – primary research (follow protocol, accurately record 
results, maintain confidentiality); secondary research (search, review 
information, summarise key messages); interpret gathered information; 
produce results; main findings and conclusions. 

 
c. How to present research findings, including: 

 

 Reporting – written (introduction, methods, results, conclusion); use of tables, 
charts and graphs; use of information technology. 
 

 Presentation - use of presentation media (PowerPoint, video, talk); use of 
engaging visual aids (images, posters, handouts); different audiences (peers, 
tutors, industry representatives); communication skills (eye contact with 
audience, volume of voice, tone and pace of voice, clarity of words, body 
language). 

Learning outcome 4 – Be able to recommend positive changes to improve 
lifestyle, health and wellbeing 

Learners must be taught: 

a. How to carry out lifestyle assessments, including: 
 

 Lifestyle assessment - appraising current lifestyle behaviours and choices; 
identifying achievements and opportunities for improvement. 

 Methods - lifestyle questionnaires; interview; consultation.  
 

b.  How to plan positive lifestyle changes, including: 
 

 Goal setting – SMART (specific, measurable, achievable, realistic, timed); 
timescales for action (short, medium, long term). 

 Planning - integrating positive changes into daily routines (physical activity, 
sleep, relaxation, leisure, social activity, diet); progression.  
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4. Grade descriptors 
 

 
Pass 

(All Pass descriptors must be 
achieved to be awarded a Pass 
grade) 

Merit 

(All Pass and Merit descriptors 
must be achieved to be awarded a 
Merit grade) 

Distinction 

(All Pass, Merit and Distinction 
descriptors must be achieved to be 
awarded a Distinction grade) 

 

Synoptic assessment 
mapping* 

Learning outcome 1 – Know the factors affecting lifestyle, health and wellbeing 

1a Identify behaviours and choices 
that impact on lifestyle. (E) 

Describe how principles can influence 
positive and negative lifestyle behaviours 
and choices (E) 

 
 

Compare real examples of positive 
and negative lifestyle choices and the 
principles underpinning these (E) 

USP37 LO1 

1b  Identify the principles that underpin 
decisions for lifestyle choices. (E) 

Learning outcome 2 – Understand the impact of lifestyle choices on health and wellbeing 

2a Identify the physical and mental 
benefits of making positive lifestyle 
choices. (E) 

Explain how positive lifestyle choices 
can benefit and damage physical and 
mental health. (E) 

Summarise evidence to support the 
benefits of positive lifestyle choices for 
health and wellbeing (E/I) 

USP38 LO1 

2b Outline extreme positive lifestyle 
choices (E) 

Learning outcome 3 – Be able to carry out research into the principles underpinning lifestyle choices 

3a Design research methods to 
investigate the principles 
underpinning lifestyle choices. (I) 

Justify the research methods used to 
gather information. (E) 

Evaluate the success of research 
making recommendations for future 
research. (E) 

USP35 LO1/LO2/LO3.  

 

3b Use research methods to gather 
information on the principles 
underpinning lifestyle choices. (E, 
M, I) 
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3c Present findings of research into 
the principles underpinning lifestyle 
choices. (E, M, I) 

   

Learning outcome 4 – Be able to recommend positive changes to improve lifestyle, health and wellbeing 

4a Carry out assessments of the 
lifestyle behaviours and choices of 
individuals. (E, I) 

Describe the strengths and areas for 
improvement in the lifestyle behaviours 
and choices of individuals. (E) 

 
 
  

Explain positive changes to improve the 
lifestyle, health and wellbeing of 
individuals. (E) 

 

USP38 LO3 

 

4b Plan positive changes to improve 
the lifestyle, health and wellbeing of 
individuals. (E, I) 

USP39 LO4 

 

  
* Detailed explanations of synoptic assessment opportunities are presented Section 5 – Synoptic assessment of this unit. 
Key: opportunity to develop/assess English skills (E), mathematical skills (M), and information and communication technology skills (I). 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

64



  

5. Synoptic assessment 

This section provides examples of synopticity with other units in this qualification. 
This list of examples is not exhaustive. 

• When learners are being assessed on their understanding of the principles that 
underpin decisions for lifestyle choices, they could apply their learning about the 
factors that influence marketing (e.g. social, technological) from USP37 LO1. 

• When learners are being assessed on their understanding of the physical 
benefits of making positive lifestyle choices, they could apply their learning about 
anatomy and physiology from USP38 LO1.  

• When learners are developing and using research methods to investigate the 
principles underpinning lifestyle choices, they could apply their learning about 
research design from USP35 LO1/LO2/LO3.  

• When learners are presenting the findings of research into the principles 
underpinning lifestyle choices, they could apply their learning about presenting 
findings from UV21579.LO3 and UV21582.LO3.  

• When learners are carrying out lifestyle assessments, they could apply their 
learning about physical testing from USP38 LO3. 

• When learners are planning positive changes to improve the lifestyle, health and 
wellbeing of individuals, they could apply their learning about recommending 
technological products and services from USP37 LO4. 

 

6. Teacher guidance 
 
Learners should be introduced to this unit by having the opportunity to explore the 
behaviours and choices that impact on lifestyle, health and wellbeing. This could be 
achieved through reviewing national government awareness campaigns and a wide 
range of information or promotional material such as posters, leaflets and adverts. 
Audio-visual materials such as DVDs could be used to observe current lifestyle 
awareness campaigns and engage learners. Learners could then benefit from personal 
reflection and group discussion about their individual lifestyle choices, how their 
decisions are influenced and the potential impacts on health and wellbeing.  
 
Learners should explore the research methods (primary and secondary) available to 
investigate the principles underpinning lifestyle choices. Many organisations, such as 
local authorities, provide a wealth of downloadable information, reports and statistics 
through their websites. There is significant scope to develop exploratory group 
research and investigation skills. Learners should look at how to design research and 
how to carry it out. Learners will need to explore how to interpret the results and then 
present the findings. Learners should be encouraged to take part in group discussions 
and to feedback or present their findings to the class. This will provide learners with the 
opportunity to develop presentation and communication skills. They could use a range 
of engaging styles and visual aids such as video, displays and PowerPoint.  
 
To explore lifestyle assessment, learners should be given the opportunity to evaluate 
and complete a wide range of lifestyle surveys and questionnaires. These are available 
from textbooks, websites and local sport and active leisure organisations. This will 
provide learners with an insight into their own lifestyles and the methods used to collect 
relevant lifestyle information. Learners should also be encouraged to design their own 
lifestyle questionnaires and use them on themselves and others. They should use the 
information they have collected to evaluate the lifestyle behaviours and choices of 
individuals. Finally, learners should explore how to plan positive lifestyle changes 
through goal setting and integration into daily routines. 
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7. Assessment guidance 

This unit is internally assessed by an assignment which covers all learning 
outcomes. 

The assignment for this unit is externally set by VTCT, internally assessed by the 
centre and externally moderated by VTCT. VTCT will annually publish an 
assignment brief, this will be made available from September and must be used by 
centres. A sample assignment brief for this unit can be downloaded from the VTCT 
website. 
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Assignment briefs are designed to cover all learning outcomes and unit content, and 
can be assessed using the grade descriptors. The tasks that make up a brief enable 
learners to produce valid, sufficient, authentic and appropriate evidence. Centres 
must ensure the generation of evidence is carefully monitored and controlled to 
ensure learners are working to the best of their ability and that the evidence 
produced is their own. 

 
 

Assessment controls 
 

Task setting Task taking Task marking 

High level of control Medium level of control Medium level of control 

 
 

Task setting: 

• VTCT sets the assignment brief which specifies the tasks to be undertaken. 

• The assignment brief provides opportunities for centres to contextualise the 
task(s) to best suit the employment context of the local area, and the availability 
of, and access to resources. 

 
 

Task taking: 

• Supervision/Authenticity 

o Planning, researching and producing assessment evidence must be 
completed under medium levels of control. 

o The production of assessment evidence must be carried out under direct 
teacher supervision, but not under examination conditions. 

o There must be sufficient supervision to ensure that the work learners 
produce is their own, learners are required to complete a Declaration of 
Authenticity. 

 
 

• Time 

o VTCT recommends a minimum of 12 hours is spent generating evidence 
for assessment. The centre may choose to allow more time, however the 
time must be consistent with the assignment brief. 

 
 

• Resources 

o Learners should have access to the full range of available resources to 
maximise their achievement opportunities. 

 
 

 
• Collaboration 

o Learners can work in groups to gather the evidence for the assignment, 
however they are required to individually produce their own work. 
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Task marking: 

• Assignments will be internally marked by the centre against the unit grade 
descriptors, and externally moderated by VTCT. 

 
 

Generating evidence for the assignment 

In generating evidence for this unit, learners must show they have knowledge and 
understanding of the different behaviours and choices that impact on lifestyle and of 
the principles that underpin decisions for lifestyle choices. 

Learners must show they have an understanding of the physical and mental 
benefits of making positive lifestyle choices and how extreme positive lifestyle 
choices can damage health and wellbeing.  

Learners must be able to develop and use appropriate research methods to 
investigate the principles underpinning lifestyle choices. Primary research should be 
used to gather information about the lifestyle choices of a number of individuals. 
Learners should show they have an understanding of the research methods used 
and the level of success. The findings of the research must be presented using 
appropriate reporting and presentation media. Learners should be able to present 
the findings in an engaging way using presentation and communication skills. 
Learners should show they have an understanding of the research findings through 
explanation and analysis.  

Learners must be able to carry out a lifestyle assessment on an individual and plan 
positive changes to improve their lifestyle, health and wellbeing. This could be 
competed for their own lifestyle or another person. Learners must gather lifestyle 
information using appropriate methods and then plan appropriate SMART goals and 
practical lifestyle changes. These lifestyle changes should be realistic and beneficial 
for the individual’s health and wellbeing. Learners should show they have an 
understanding of the individual’s strengths and areas for improvement and of the 
planned positive changes.  

Learners should be encouraged and given the opportunity to meet the relevant 
higher grading opportunities at the same time as they attempt the appropriate pass 
criteria. 
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